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Useful English vocabulary, expressions and grammatical structures for daily communication;

integrated English communication skills by practicing listening, speaking, reading and writing through

English texts on everyday topics
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Computer applications; internet usability; digital security usability; media usability;
computer and communication device usability; searching; analyzing; evaluating; rights and creativity;
text processing usability; Spreadsheet program usability; program usability; digital media creation
program usability; online collaborative work; awareness of ethics and self responsibility from

communication behavior; digital laws and ethics
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The concepts and significance of personality improvement for positive image; grooming and
physical appearance; maintaining social etiquette and proper conduct; good postures for different
situations; building human relationships and interpersonal and organizational communication; internal
personality management (intellectuality, emotion, and attitude); self-adaptation in modern society

and surroundings
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Design Thinking for Agricultural and Food Innovation

AaEATI RN TSINYAsWaraNS Mainunstudndineuaznisdsuuladuewian ns
asvassAuinnssukaviumagsfaludiiunszuIunsan nstduagnisvianudiladamisig 4 nsesnuuuy
nsunUayvn NsieIAuARasasIARAEYNLDIINYIaNY 9 dauanasiawunislunisuiday n1sih
WUINUNAFDY miﬁwmufmmiuL‘ﬁamauiwé;ﬂ%’uazamumiaiﬁLﬁuﬂzgml,ﬁa’sﬁumil,ﬂwmLLazmmﬂu
danlng nszvaumsUssdiunaufn woliugsiasuduln Temdlunisigsia maudsuanuundeli
Jundndsiniousnig

Importance of agricultural and food innovation; agriculture and Thai society and future
changes; innovation creation and business model generation through conceptualization, applications,
and understanding of problems; design; problem-solving; using creativity and different perspectives to
construct problem-solving methods; method testing and redefining; developing innovations to
address users’ needs and problematic situations; idea evaluation process; trends; startups; business

opportunities; translating ideas to products and services
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Sustainable development; sustainable development goals; the King’s philosophy;
philosophy of sufficiency; new theory of agriculture; the King’s philosophy and sustainable

development; University engagement
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Basic listening, speaking, reading, and writing skills in Thai language; Thai used for

communication in cultural, social, environmental, and tourism contexts
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