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English vocabulary and expressions for social media content creation; English for narrative,

descriptive and persuasive purposes; English for cross-cultural communication
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Project based learning
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Introduction to the course

| ecture and group discussion

Genres relevant to social media
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Narrative: English vocabulary and
expressions for social media

content creation
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Persuasive: English vocabulary and
expressions for social media content

creation
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Persuasive: English vocabulary and
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Final

Final Project Analysis: Written report and

oral presentation
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